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& Projects in Europe 

AUSTRIA 
Clean Clothes Kampagne 
c/o Südwind Agentur 
Laudongasse 40 
A1080 Wien 
Austria 
T: +43-1-405-55-15 
F: +43-1-405-55-19 
E: cck@oneworld.at 
www.cleanclothes.at 

BELGIUM 
Schone Kleren Campagne 
c/o Wereldsolidariteit 
Haachtsesteenweg 579 
1031 Brussel 
Belgium 
T: +32-22-46-36-81 
F: +32-22-46-38-85 
E: campagne@schonekleren.be 
www.schonekleren.be 

Vêtements Propres 
Place de l'Université, 16 
1348 Louvain-la-Neuve 
Belgium 
T: +32-10-45-75-27 
E: info@vetementspropres.be 
www.vetementspropres.be 

CENTRAL & EASTERN EUROPE 
(INCLUDING TURKEY) 
Bettina Musiolek 
Protestant Academy Meissen 
Freiheit 16 
01662 Meissen 
Germany 
T: +49-35-21-47-06-16 
E: bemusi@web.de 

Regina Barendt 
Münchener Str. 2 
97292 Uettingen 
Germany 
T: +49-93-69-98-10-67 
E: oreginally@yahoo.de 

FRANCE 
Collectif 'De l'Ethique sur 
I'Etiquette1 

c/o Fédération Artisans du Monde 
53, Boulevard de Strasbourg 
75010 Paris 
France 

lean Clothes Campaigns 

T: +33-156-03-93-50 
F: +33-147-70-96-35 
E: info@ethique-sur-etiquette.org 
www.ethique-sur-etiquette.org 

GERMANY 
Kampagne für Saubere Kleidung 
c/o Vereinte Evangelische Mission 
Rudolfstr. 131 
42285 Wuppertal 
Germany 
T: +49-202-89-00-43-16 
F: +49-202-89-00-479 
E: ccc-d@vemission.org 
www.sauberekleidung.de 

ITALY 
Campagna Abiti Puliti 
c/o Centra Nuevo Modello di Sviluppo 
Via della Barra 32 
56019 Vecchiano (PI) 
Italy 
T: +39-50-82-63-54 
F: +39-50-82-71-65 
E: coord@cnms.it 
www.abitipuliti.org 

THE NETHERLANDS 
Schone Kleren Kampagne 
Postbus 11584 
1001 GN Amsterdam 
the Netherlands 
T: +31-20-412-27-85 
F: +31-20-412-27-86 
E: info@schonekleren.nl 
www.schonekleren.nl 

SPAIN 
Campaña Ropa Limpia 
c/o SETEM Madrid 
c/ Gaztambide, 50 
Madrid 28015 
Spain 
T: +34-91-549-91-28 
F: +34-91-549-95-72 
E: info@ropalimpia.org 
www.ropalimpia.org 

SWEDEN 
Kampanjen Rena Kläder 
c/o LO-TCO Biståndsnämnd 
Upplandsgatan 3 
S-111 23 Stockholm 
Sweden 

T: +46-87-96-28-66 
F: +46-82-49-79-4 
E: info@renaklader.org 
www.renaklader.org 

SWITZERLAND 
Clean Clothes Campaign 
c/o Erklärung von Bern 
Postfach 
8031 Zürich 
Switzerland 
T: +41-44-2-77-70-00 
F: +41-44-2-77-70-01 
E: campaign@evb.ch 
www.cleanclothes.ch 

Clean Clothes Campaign 
c/o Déclaration de Berne 
Case Postale 212 
1000 Lausanne 9 
Switzerland 
T: +41-21-620-03-03 
F: +41-21-620-03-00 
E: info@cleanclothes.ch 
www.cleanclothes.ch 

UNITED KINGDOM 
Labour Behind the Label 
38 Exchange Street 
Norwich NR2 1AX 
United Kingdom 
T: +44-16-03-66-61-60 
F: +44-16-03-62-50-04 
E: info@labourbehindthelabel.org 
www.labourbehindthelabel.org 

INTERNATIONAL SECRETARIAT 
Clean Clothes Campaign 
Postbus 11584 
1001 GN Amsterdam 
the Netherlands 
T: +31-20-412-27-85 
F: +31-20-412-27-86 
E: info@cleanclothes.org 
www.cleanclothes.org 
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ditorial 
This i 
how 

s issue of the newsletter features several examples of just 
w high the stakes are for workers when they attempt to 
rcise their basic rights. Coming together, voicing their 
ions about the conditions in their workplace, then 

anising collectively to demand improvements – these are big 
s that carry big risks. Unfortunately, in the garment 

ustry today taking steps like these can mean risking your 
. It is with great sadness that we report on the murder of 
our rights activists in both Cambodia and the Philippines. 
is violence against those who have dared to speak up about 

injustices faced by the women and men making the world’s 
thes has largely been met with impunity. 

highly mobile sector – the responsibilities to those who 
them life do not end. A discussion of the issues that 
industry needs to face up to when considering shutting 
down a workplace appears on page 12. 

gave 

industry 
life. I 
labo 
This 

CCC strongly condems these recent events and continues 
ess the government of these two countries to take steps to 
the violence. We urge you also to add your voices to the 

ernational campaigns denouncing the killings and calling for 
tice (for more information on how to take action, see page 
. Let these workers – and their governments – know that 
ple around the world are aware of what has happened and 
not accept that this is the way it has to be. 

to 

If reading about these issues makes you want to do 
something to push for positive change, we encourage you 
join our urgent action network, which regularly informs 
members of action they can take to help make a differen 
To sign up, please visit our website: 
http://www.cleanclothes.org/action/index.htm. 

As always, we encourage readers to share, reprint or distrib 
any information found within this newsletter. A digital vers 

ound at www.cleanclothes.org/news.htm. 

to 

do 

eral articles in this edition of the newsletter point to other 
es that are growing concerns for industry-watchers who 
about labour rights. For example, the alarming rate of 

kers who are employed not as permanent full-time 
kers, but instead temporarily, on a contract basis or 
mally with no contract at all. [See page 15 for more on the 

ical Trading Initiative’s research findings which also 
uments this trend.] These workers are often excluded 

m the benefits that permanent workers are entitled to. In 
ition to job insecurity, their pay and hours are usually not in 
ping with good standards. When pushing companies to 
ure good conditions for all the workers in their supply 
ins, it’s these workers, whose positions are most 
carious, who need to be considered. 

rkers’ status should not effect the respect for their human 
ts in the workplace – whether “informal” workers or 
rant workers (as are many of the young girls in the Chinese 

ns factory documentary “China Blue”, discussed on page 
And when factories close down – always a possibility in this 

The CCC supports the international campaign to denounce 
ongoing violence against labour rights activists in the 
Philippines. 

the 

The Clean Clothes Campaign (CCC) aims to improve working 
conditions in the garment industry worldwide and empower 
(women) garment workers. The CCC is made up of coalitions of 
consumer organisations, trade unions, researchers, solidarity 
groups, world shops, and other organisations. The CCC informs 
consumers about the conditions in which their garments and 
sports shoes are produced, pressures brands and retailers to 
take responsibility for these conditions, and demands that 
companies accept and implement a good code of labour 
standards that includes monitoring and independent verification 
of code compliance. The Clean Clothes Campaign cooperates 

with organisations all over the world, especially self-org 
groups of garment workers (including 
sizes, homeworkers, and migrant wo 
papers). 

factories of all 
without valid working 
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