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any priorities. We want all of it." And 1said, "But you know that that's not something
that can happen. We want to avoid a strike." And he said, "Well, nobodylikes the idea,
but we think we're going to have to have one so the people will hurt badly enough that
they're willingto giveus what we want." (Coss interview,1999:7)

That June, the union reached the first tire industry agreement, settling with
Goodyear for a package that included a 16 percent wage increase over three
years. The union designated the Goodyear agreement as the pattern for the
industry, but as it promised, Bridgestone/Firestone, along with three smaller
companies, Pirelli, Yokohama, and Sumitomo, rejected the pattern.

After continuing negotiations through the summer, the union finally
gave the company a five-day strike notice on July 7. No progress was made,
and on July 12, 1994, more than 4,000 Bridgestone/Firestone workers from five
URW locals in Ohio, Indiana, Iowa, Illinois, and Oklahoma went out on strike.
A full complement of replacement workers was quickly brought in and
management and salaried workers were reassigned to production jobs. .
Bridgestone/Firestone also imported tires from its Japanese plant to fill orders.
On August 18, 1994, the company declared an impasse and implemented its
final offer.

Unlike the Steelworkers and many other national unions that have
established strike support structures and systems to assist local unions that go
out on strike, the URW had little more to offer than $100 per week in strike
benefits. Each of the locals had already made traditional strike preparations,
organizing picket captains and cautioning its membership to build up their
savings. But now it was up to the locals to establish whatever support systems
they could to hold the striking workers and their families together, from discount
groceries and family support groups to rallies and demonstrations outside the
plants.

While the bargaining teams met sporadically over the fall, sometimes
under the supervision of a federal mediator, no progress was made. On
December 27, 1994, Bridgestone/Firestone's president Kaizaki announced that
"he can crush" the now six-month-old strike, firing and permanently replacing
more than 2,000 of the striking workers (Balfour et aI., 1999: 36). In a
devastating blow to the struggle, Local 7 in Akron broke ranks and returned to
work, as did many of its counterparts at the other plants. Fearing the permanent
loss of their jobs, by the end of the year more than one-fifth of the strikers had
crossed the picket lines and returned to work.

The strike was quickly draining the financial reserves of the
Rubberworkers, which was also coordinating strikes at Pirelli, Armstrong,
Dunlop, and Yokohamo Tire. Fully 10 percent of their membership was on
strike and, after paying out more than U.S.$12 million in strike funds, the
Rubberworkers were near financial ruin. As a stopgap measure, a special
convention approved a dues increase to keep the union solvent.

In addition to trying to get bargaining back on track, the
Rubberworkers and their members attempted to bring pressure on the company
through a boycott effort. Early targets were Sears, a major retailer of Firestone
tires, and the MasterCare Centers, which are directly owned by
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BridgestonelFirestone. Yet clearly, the union was unable to mount a more
comprehensive campaign necessary to bring Bridgestone/Firestone back to the
table. As Doug Niehouse, former staffer from the Industrial Union Department
of the AFL-CIO, suggests, "The reality was that the Rubberworkers just didn't
have the resources or the people that were capable of doing the work" (Niehouse
interview, 1999: J).

The union was forced to borrow heavily from the American Federation
of Labor and Congress of Industrial Organizations (AFL-CIO) and the United
Automobile Workers (VAW) to keep the strike going, but its prospects for
success, nonetheless, remained dim. By late spring 1995, it was becoming clear
that labor's traditional model of bargaining in good faith and waiting for the
courts and the National Labor Relations Board (NLRB) to deliver justice, which
the DRWand other industrial unions had relied on for decades, was no longer
effective in the global economy. With members crossing the picket lines and
returning to work, the Rubberworkers needed new ideas and different strategies,
else the strike and most likely the entire union would be lost.
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THE MERGER OF THE URW AND USWA: THE BffiTH
OF A NEW CAMPAIGN

It is no accident that the URW looked to the USWA as a candidate for
merger. Like the Rubberworkers, the Steelworkers had lost almost half oftheir
membership during the 1970s and 1980s. The Steelworkers had also been one
of the early industrial unions to jump on board with cooperative programs and
new management initiatives, with their Labor Management Participation Teams
(Call1ens, 1985). Just as the URW had experienced at Bridgestone/Firestone, the
labor-management programs in steel did little to stop the hemorrhaging of jobs
in the industry-

By the time of the Bridgestone/Firestone strike, the Steelworkers had
stabilized their ranks and were building their comeback using a very different
model. The approach began in 1986 with the strike at USX but became full-
blown in a campaign in a small town in West Virginia. The aluminum plant in
Ravenswood, West Virginia, had been spun off from Kaiser Aluminum and
purchased through a leveraged buyout by a group of investors that included a
former plant manager. As safety conditions worsened in the plant, where jobs
were being speeded up and combined, the company essentially refused to
bargain with the union, forcing a lockout on October 30, 1990. Three months
later, with injunctions preventing little more than symbolic picketing and the
plant running near capacity with a full complement of replacement workers, it
looked like another long~drawn-out defeat for labor.

However, the Steelworkers, under the leadership of then vice president
George Becker, turned the call1paign around and developed a strategic campaign
of unprecedented scope and intensity against Ravenswood Aluminum
Corporation. This was not just a simple corporate campaign or a boycott but a
multifaceted strategy based on extensive research that slowly unraveled a
complex global ownership network of bankers, investors, and fmanciers. For
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the next 17 months, the Steelworkers, their members, and trade unionists across
the globe mounted a spirited campaign that ultimately brought a decent contract
for all 1,700 oftheir members.

On July 1, 1995 the RubberworkerlSteelworker merger was approved
at a special convention in Pittsburgh. The more than 100,000 members of the
URW, a significant number of them currently on strike, were now

'
part of the

USWA. Unlike many union mergers, where each of the former entities keeps its
structure intact, the USW A knew that it would need to integrate the
Rubberworkers more closely if it had any chance of winning at
Bridgestone/Firestone. Jim English, assistant to the president of the USW A,
describes what happened:

We've created an RPIC (Rubber and Plastics Industry Council) division. The RPIC
division has responsibilities for coordinating bargaining, holding conferences, but the
servicing all takes place within the context of the geographic districts of the union. I
think that's significant in terms of Bridgestone/Firestone because what it meant was that
the Bridgestone/Firestone locals were attending all of the same conferences that the
Steelworkers' locals were during that period of time. They were very much brought into'
the life of the union. Had they remained as a separate entity, I don't think you would
have had quite the same enthusiasm and commitment. (English interview, 1999: 21)

As part of the merger talks, the URW and the USWA had decided in
late May to make an unconditional offer to return to work. Amid fear of
decertification, the Decatur local had voted earlier in the month to return to
work. More than one-quarter of its members had already closed the line and
returned to work. After the return to work offer, however, only 153 of the
remaining 2,400 workers were called back to work. In the wake of their huge
victory at Ravenswood, the Steelworkers were not ready to admit defeat. But, to
win, the USW A knew that it would have to take the campaign to the next level.

The Campaign Goes Global

The Steelworkers had learned four important lessons from Ravenswood
and the campaigns that followed (Bronfenbrenner and Juravich, 1998). First
was the importance of research in understanding how power flowed in a
corporation and, in turn, for identifYing as many vulnerabilities as possible.
Second, in the words of George Becker, the emphasis must be on constant
"escalation";

The last thing I wanted that company to think about before [they] went to bed at night,
Monday, Tuesday, Wednesday, Thursday, Friday, Saturday, and Sunday, is all the
problems and difficulties we caused them that day. And the first thing I wanted them to
think of when they woke up is, oh, Christ, I've got to go out and face them sons of
bitches again. We had to get them thinking about the Steelworkers continually, every
day. If we let an hour go by that our name didn't cross their minds for some reason or
another, then we were failing. (Juravich and Bronfenbrenner, 1999: 132)

Third, the union could not run a campaign of the scope and scale
necessary to win by relying on existing staff and resources. A comprehensive
global campaign like the one that they were beginning at Bridgestone/Firestone
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would take money, staff, and the involvement of thousands of their members,
their families, and their allies. Fourth and fmally, these campaigns could not be
won by strategy and resources alone. They also depended on the determination,
militancy, and solidarity of the strikers, their families, and their communities.

Following a model that the union had utilized in the Ravenswood
campaign, Becker assembled a strategy team to coordinate the research and to
use what they found in the research to develop both short-term tactics and a
long-term strategy. The team included key leaders and staff from both the
USWA and the former URW, as wen as the Industrial Union Department (IUD)
of the AFL-CIO. Jerry Fernandez, who had played a leading role in the
Ravenswood international campaign, was appointed the overall USW A
coordinator.

In June 1995, in perhaps the largest commitment of an American union
in a strategic campaign, the USWA hired more than 50 boycott coordinators
from each of the USW A districts. Rather than having boycott activities added to
a long list of duties, their full-time job was to organize the boycott. For the first
time since July 1994, the boycott would have dedicated staff support. This
decentralized strategy of tapping already existing leadership in their
communities also allowed the Steelworkers to involve a great number of their
members.

In addition, as in the Ravenswood campaign, the union filed a massive
list of health and safety, environmental, and NLRB charges. But unlike at
Ravenswood, at BridgestonelFirestone 1,000 union members had returned to
work inside the struck plants (under conditions that some described as a "living
hell"), and thousands of other USWAlURW members were working under
extended contracts at BridgestonelFirestone plants not part of the strike. Hence,
in addition to the external campaign, the union launched a full-scale in-plant
campaign, replete with solidarity days, mass grievances, phone and fax jamming
of corporate offices, and escalating work-to-rule actions and slowdowns.

Based on their experience, however, Fernandez and the rest of the
strategy team understood that the fight could not be won on American shores
alone. Once the strategy team was established, they decided to move quickly in
sending a delegation of strikers and their famiJies to Japan to meet with labor,
religious, and civil rights organizations. Fernandez remembers,

I wantedto put a human face to the strike. I wanted the Japanese to understand the
suffering. I wanted the Japanesepeople and workersand unions to understandthat they
had essentially fired 2700 people. In these Lypesof things you can'L send officials of the
union or paid professionals to do that kind of thing. You have to put a face to the
struggle. (Fernandez interview, 1999: 5)

The decision having been made, the USWA and IUD realized that they had few
connections to the Japanese labor movement. Rengo, the largest labor
~ederation in Japan, did not want to get involved, but the USW A made an
Important link with a smaner, more militant labor organization, Zenrokyo.

Yet, just as plans for the trip to Japan began to come together, things
seemed to unravel. On July 17, during a union protest involving 500 strikers
and their supporters outside the Japanese embassy in Washington, a protester
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was photographed with a sign bearing the words, "Enola Gay, one more time."
Featured in newspapers aU over Japan, this display proved too offensive to bear
for the Japanese unionists whom the Steelworkers were courting (Balfour et at,
1999: 47). Becker sent a personal apology, and the strategy teams made a
commitment to stop the anti-Japanese sentiments that had been simmering
below the surface since the strike began.

Despite the initial tensions with the Japanese unions, the visit of 12
strikers and family members in early September 1995 was an impressive
success. Although refused a meeting with Kaizaki, they held a number of
demonstrations with Japanese trade unionists and received tremendous media
coverage. In the aftermath of the embassy debacle, Zenrokyo suggested that the
workers' delegation visit Hiroshima and the Peace Park. As Balfour et ai.
explain, "The visit demonstrated, if in a smaU way, that the Steelworkers were
not narrowly bent on pursuing their agenda to the exclusion of some of the
greater issues of the campaign, namely tolerance and solidarity" (Balfour et aI.,
1999: 51). A second delegation of workers and their families returned in
October 1995 to sustain the pressure.

Working with the ICEM (the Brussels-based International Federation
of Chemical, Energy, Mine and General Workers' Unions), the Steelworkers
returned to Europe in November 1995. In Brussels they picketed Bridgestone's
European regional headquarters and went on from there to meet with
Bridgestone union officials and workers in Madrid and Rome. Back at home the
big news was that on January 31, 1996, the NLRB issued a formal complaint
against Bridgestone/Firestone on eight counts, including illegally discharging
strikers by falsely claiming that they were permanently replaced. A week later,
a second complaint pushed the company's back-pay liability back to January
1995. The campaign was gaining momentum.

Almost immediately after the board decision, the USWA, ICEM, and
the IUD pulled together a "World Conference for the Bridgestone Corporation"
just outside Bridgestone/Firestone's lavish headquarters in Nashville,
Tennessee. Held March 13 and 14, 1996, the conference brought together 65
union delegates from across the world. In the words ofUSWA's Becker, "We
intend to develop a global union workers' action plan to counter this company's
growing disregard for its workers' interests, and its exploitation of the
economies of both Third World and industrially developed nations" (Balfour et
aI., 1999: 71). A number of international guests spoke, including representatives
from Rengo, who, after the second trip to Japan, were now actively and publicly
supporting the Steelworkers' effort. At the conclusion of the conference,
delegates were joined by more than 1,000 union members as they marched to
Bridgestone/Firestone's headquarters. After the rally, Steelworkers marched
across the street and set up what would become Camp Justice.

Originally designed as a short-term media event, Camp Justice
developed into a full-fledged campground, occupied and visited by thousands of
trade unionists from around the world. Each day, rain or shine, there was a
daily march on the plant by rank-and-file Bridgestone/Firestone workers and
visiting trade union delegations. That spring, the boycott campaign picked up
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steam as well. On May 14, 1996, at a news conference at AFL-CIO
headquarters in Washington, D.C., USWA president Becker announced that the
union was going to escalate its handbilling campaign to target hundreds of tire
retailers nationwide, as well as to "black-flag,,2 BridgestonelFirestone at the
1996 Indy 500, the Cleveland Grand Prix, and other auto races (Balfour et
al.,] 999: 79).

In the weeks that followed, USW A locals, under the leadership of the
boycott coordinators, picketed and handbilled thousands of MasterCare and
Sears tire retailers across the country. Several high-profile successes followed,
whereby tire retailers posted announcements that they would no longer sell
Firestone tires. The boycott campaign also targeted GM-Saturn and Ford, state
and local governments, and pro-labor nongovernmental organizations (NGOs) to
remove Bridgestone/Firestone tires trom their vehicles. The effort paid off
when, in July 1996, GM-Saturn announced that customers could have
Bridgestone/Firestone tires replaced on new Saturn vehicles, ftee of charge.
Several states and municipalities offered their support, including a strong
resolution trom the Alabama House of Representatives "in unequivocal support"
of the USWA and a commitment ftom the Atlantic City Council not to purchase
Bridgestone/Firestone tires.

The boycott effort, however, was most intense at the auto races, starting
with the Indy 500 on May 26. Action started weeks before the race with
handbilling, rallies, balloons, marches, and a "black flag" motorcycle brigade.
On the day of the race, ,more than 1,200 Steelworkers were at the race to
handbill inside and outside the track and to pass out thousands of "Black Flag
Firestone" flags. In the weeks that followed, the USW A black-flagged
Bridgestone/Firestone at auto races in Brooklyn, Michigan; Cleveland, Ohio;
and Toronto, Canada.
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Days of Outrage

As the two-year anniversary of the strike approached in early July, the
USWA escalation strategy was beginning to take its toll on
Bridgestone/Firestone on multiple ftonts, locally and internationally.
Determined to push even harder, the strategy team decided to plan for its
"International Days of Outrage" to commemorate the anniversary of the strike.
The hope was to have multiple events in Japan, the United States, Latin
America, and Europe in the days surrounding the strike aimiversary. In Japan, a
delegation of workers from Des Moines and Decatur took part in a "Conference
for the Solidarity of U.S. Bridgestone/Firestone USWA Workers" with leaders
from the ICEM, Rengo and Tekko Roren affiliates. The assembled unions at the
conference passed a unanimous resolution in support of the strikers, condemning
Bridgestone for "breaking away trom pattern bargaining, hiring union-busters,
permanently replacing employees, and making unacceptable proposals in
bargaining" and calling on the company to "settle a fair contract, and to comply
with NLRB rulings by rehiring all strikers and compensating them with back
pay" (Balfour et ai., 1999: 96-97).
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Another worker delegation traveled to Europe, where union leaders
from Spain, France, and Italy drafted similarly forceful resolutions condemning
Bridgestone/Firestone and pledging their solidarity with the striking workers. In
Turkey, a U.S. striker, Pedro DeLeon, was brought into the plant by the
Bridgestone union Lastik-Is. "Once inside, the workers stopped production,
jumped up on tables, and held an impromptu rally on the shop floor", (Balfour, et
aI., 1999: 104).

This was followed by a series of solidarity work stoppages and rallies
at Goodyear, Pirelli, Michelin, and Bridgestone plants in Brazil, Argentina, and
Venezuela. Back in the United States the strike anniversary was commemorated
through a series of rallies at Bridgestone/Firestone's Nashville headquarters.
Around the globe, unions and labor supporters also joined in a "cyberpicket"
against Bridgestone/Firestone whereby, through a link on the ICEM Web page,
thousands of supporters could pass on their outrage directly to Bridgestone
management, flooding the company with E-mail messages.
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Finally, Bridgestone/Firestone had had enough. The scope and impact
of the combined internal and external campaign had been staggering:

3.6 million handbills, nearly a million "Don't Buy Bridgestone/Firestone" stickers and
bumper stickers, 250,000 campaign buttons, 115,000 small black flags, and 15,000
"Don't Buy" T-shirts were distributed; 63,000 yard signs were displayed. Thousands of
separate campaign events involved over 60,000 USWA participants and volunteers; 1,100
separate USWA locals were actively involved. Camp Justice was occupied for 246 days;
the campaign reached 86 countries, including 16 visited by replaced
Bridgestone/Firestone workers; and 43 foreign workers visited the U.S. to lend their
support. ("One Day Longer." 1997: 14)

The company came back to the bargaining table on October 28, 1996,
ready to reach an agreement. On November 4, 1996, after 72 hours of
uninterrupted bargaining, a tentative agreement was reached on all economic
and noneconomic issues. With the exception of maintaining 12-hour shifts and
the elimination of paid hours for union health and safety work, the settlement
included major gains on almost every issue that had prompted the strike.
Moreover, reinstatement was won for all union members, including all but four
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Settlement

All throughout the summer and fall, the international campaign, the
boycott, and.the local actions continued. Local union delegations traveled again
to Japan and Latin America, and in late August 1996 a delegation of20 Japanese
trade unionists toured the United States in support of the strikers. On October
22, 1996, the USW A released "Running over the American Dream: A Case
Study in Corporate Greed and Irresponsibility." Translated into four languages,
the report was released worldwide, branding Bridgestone/Firestone as the
world's "poster child for corporate irresponsibility." Just a few weeks later, the
NLRB unfair labor practice hearing was due to open in Pittsburgh, along with
the ever-ticking back-pay time clock, which by then had reached millions of
dollars.
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of those discharged for strike-related misconduct. Perhaps most significant of
all, the new contract would expire simultaneously with other master agreements
in the industry. Against the greatest odds possible, the union had truly snatched
victory from certain defeat. In the words of University of Akron professor and
tire industry expert David Meyer, the union's accomplishment was "drop-dead,
jaw-to-the floor amazing" (Lessin, 1998: 68)
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AN EMERGING MODEL OF UNION POWER IN A GLOBAL
ECONOMY: SUMMARY AND CONCLUSION

While it may not be clear to the general public, over the past several
decades American labor has made important strides out of its nationalist and, at
times, jingoist past. "Buy American" campaigns and smashing Japanese cars
have been replaced by an antisweatshop movement that has not only ignited
college campuses but brought the plight of workers in developing countries into
America's living rooms and into the consciousness of U.S. union leaders and
members. The anticommunist International Labor Institutes of the AFL-CIO,
which had isolated the federation from significant portions of the international
labor community, have been abandoned, replaced by more workers' rights-
oriented Solidarity Centers (Shailor, 1998).

At the same time, individual unions that throughout the 1980s were
battered by plant closings, downsizing, whipsawing, and union busting have
become increasingly sophisticated and aggressive in both organizing and
contract campaigns. Central to many of these campaigns has been a global
strategy linking workers and unions together across borders. The
Communication Workers of America have built ongoing linkages and exchanges
witb British workers and unions in their efforts to organize the
telecommunications industry (Borgers, 1999). Cross-border union coalitions
were also an integral component of the Teamsters 1997 strike victory at United
Parcel Service (UPS) (Russo and Banks, 1999), and the United Electrical
Workers has established important connections to the independent Mexican
union, Frente Autentico del Trabajo, for mutual support in organizing and
contract struggles in both the United States and Mexico (UE, 2000). Faced by
the same kinds of global pressures, the graphical worker unions in Europe have,
likewise, embarked on cross-national coordination of union strategies (Chapter
13). But as discussed in the two preceding chapters, much more transnational
communication and coordination among unions are called for to strengthen
labor's hand in an increasingly integrated global economy.

With their victory at Bridgestone/Firestone, the Steelworkers
demonstrated once again that labor can win, even in a highly competitive and
uncertain global economy. In this and a string of victories that followed at
Wheeling Pittsburgh Steel, Newport News, and Continental Tire in the United
States, the Steelworkers proved that these victories were neither exceptional
cases nor just lucky victories. These victories came not only against some of the
nation's largest industrial employers but also against some of the world's most
wealthy and powerful MNCs and financiers. Taken together, the Steelworkers'
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victories have provided an important model of unionism and trade union power
in the global economy. The new model rejects the model coming from strategic
management literature, suggesting that unions will gain power in the global
marketplace only by making themselves invaluable and economical to their
employers. Given the tremendous wage disparities that exist worldwide, it is
difficult to see how American unions could ever gain any real security for
themselves through bargaining away work rules and practices with their
employers. While there has been a lot of talk about employers' taking the "high
road" to economic success in developed economies, in reality, the "low road"
strategies continue to dominate (Harrison, 1994).

Rejecting this "new unionism," the Steelworkers have built their power
by directly confronting employers, using their members, their families, and
community supporters as their allies and government regulation for enforcement
of worker rights. But this is not a simple, old-fashioned model of confronting
employers on the picket line and in the courts. This model of strategic contract
campaigns is based on a thorough understanding of the structure and operation.
of global capital. Early in the twentieth century, the industrial giants seemed
invincible from the viewpoint of trade unionists primarily experienced in dealing
with local and regional employers. The CIO, nonetheless, found the leverage
points of these new industrial giants and, in turn, became ever more successful
in organizing them. Similarly, the victory at BridgestonelFirestone and the ones
that preceded and followed reveal that there are new opportunities for exercising
leverage in MNCs, a theme emphasized in Chapter 3. Global companies such as
Bridgestone/Firestone often have a very complex structure of management,
control, and fmances. Unlike privately held domestic fInns, all these various
players may in some way be vulnerable to union pressure. As the United Auto
Workers have discovered with just-in-time production systems, these new
corporate structures provide important new points of leverage.

Using this newfound understanding of global corporations, however,
was not only about relying on the time-honored practices of the labor
movement. The victory by the USWA called for bold new moves to reach
across borders, down to their members, and deep inside their own organization,
for the will and commitment to stay true to the union's purpose and values. As
we have seen, it wasn't easy, and sometimes they faltered.

But in the Bridgestone/Firestone campaign, the Steelworkers left that
past behind and created a different kind of new unionism that used the power of
coalition. They made bold moves to move beyond the easy and traditional
allies, forging relationships with environmental groups, international labor
organizations, and even members of the fInancial community. The USWA's
work with environmentalists as part of the Kaiser campaign and the alliances
that they are building in the wake of the WTO protests have not only brought the
Steelworkers closer to their allies but changed their allies in the process.

This model of strategic campaigns also understands that the work of
labor relations is not just about money and simple economic self-interest. While
successful strategic campaigns have to bring economic pressure to bear on a
variety of players, campaigns are not won by economics alone. In both
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Ravenswood and Bridgestone/Firestone, settlements were achieved because the
Steelworkers and their worldwide allies made it clear that they would not go
away, not ever, no matter how long it took. The commitment of the union, its
members, their families, and their communities to win, whatever it would take,
took on new meaning in the context of this new global strategic campaign.

As we begin this new millennium, it is not clear how this new global
corporate order will evolve. Victories in campaigns such as
Bridgestone/Firestone will need to become far more common for workers and
their unions to have a just place in the world that is emerging. Victories like this
one, however, cannot be reduced to a few winning battles in a losing war. They
point to a new model of unionism, one not contingent on allegiance to corporate
interests but allied with a broad coalition of workers, unions, environmentalists,
and citizens worldwide. That is the real promise of what happened at
Bridgestone/Firestone and more broadly in Seattle.
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NOTES

1. This project was funded by the USW A, which provided unfettered
access to individuals and documents related to the strike and campaign. The
analysis presented, herein, is part of a multiyear research project with the
USWA documenting contract victories in the 1980s and 1990s that began in
1993 with our research documenting the Steelworkers campaign at Ravenswood
Aluminum (Juravich and Bronfenbrenner, 1999). It continued in 1998 with case
studies of campaigns at USX, NIPSCO, WCI, Wheeling Pitt, Bayou Steel, and
Allegheny Ludlum (Bronfenbrenner and Juravich, 1998). These studies provide
important context for our analysis of the Bridgestone/Firestone campaign. As
part of this project, a longer case study documenting the USW A campaign at
Bridgestone/Firestone was compiled by Umass Labor Center students Jeff
Balfour and Sue McNeil and Cornell industrial and labor relations students Jen
Bloom and Ben Francis-Fallon. We also relied on Nancy Lessin's unpublished
report about the Bridgestone/Firestone struggle.

2. In auto racing, a black flag signals disqualifIcation trom the race.
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